Marketing Lead - Job Description
Job Title: Marketing Lead (Maternity Cover)
Reporting to: Head of Communications and Membership
Based at: Lincolnshire Showground, Grange de Lings, Lincoln
Hours: Full-time, Temporary 
Job Purpose
The Marketing Lead is primarily responsible for leading and delivering the marketing activity of the Lincolnshire Agricultural Society (LAS) and Lincolnshire Showground, ensuring the organisation's events, venues, charitable programmes and commercial activities are effectively promoted through a coordinated multi-channel marketing approach.
The role combines a primary focus on marketing strategy and delivery with operational responsibility for membership administration and coordination. Its marketing remit covers digital marketing, website management, campaign delivery, branding, content creation, audience development and performance analysis.
Alongside the marketing function, the role will oversee the day-to-day administration and coordination of the Society's membership scheme, working closely with the Head of Communications and Membership to deliver membership growth, engagement and retention initiatives. Whilst the strategic direction of membership sits with the Head of Communications and Membership, this role will manage the operational delivery and administration of the membership programme.
The role will also provide marketing support and expertise to selected partner organisations and initiatives associated with the Lincolnshire Agricultural Society, including the Lincolnshire Rural and Agricultural Chaplaincy (LRAC).
Main Accountabilities
Marketing Strategy and Delivery
· Deliver the annual marketing plan for the Lincolnshire Agricultural Society and Lincolnshire Showground.
· Develop and execute integrated multi-channel marketing campaigns across digital, print and traditional media.
· Ensure marketing campaigns are delivered on time and within budget, and achieve agreed objectives.
· Work with the Head of Communications and Membership to continually develop and enhance the Society's marketing strategy.
· Support brand development, audience growth and commercial income generation through effective marketing activity.
· Conduct market research, customer surveys, visitor analysis and post-event evaluations to support future decision-making.




· Monitor competitor activity and industry trends and identify opportunities for innovation and growth.
· Coordinate marketing activity across all departments, ensuring consistency of messaging, branding and tone of voice.
Digital Marketing and Website Management
· Support digital marketing activity across websites, email marketing, search engine optimisation (SEO) and social media platforms.
· Manage and continually improve the Society's websites, ensuring content is accurate, engaging and user-focused.
· Improve website performance, user journeys and search rankings through SEO and ongoing optimisation.
· Deliver and manage paid advertising campaigns across Google, Facebook, Instagram, LinkedIn and other relevant platforms.
· Monitor campaign performance through analytics and provide regular reports and recommendations.
· Manage marketing databases and support audience segmentation and targeting.
· Develop and maintain the organisation's digital content calendar.
· Develop opportunities for artificial intelligence (AI) and advertising on the LAS website and across communications platforms.
Content Creation and Brand Management
· Lead the creation of content across digital and print platforms.
· Write and edit engaging copy for websites, newsletters, blogs, brochures, advertisements and campaign materials.
· Ensure all communications adhere to the Society's brand guidelines and tone of voice.
· Coordinate the production of photography, videography, graphic design and promotional materials.
· Manage relationships with external suppliers, photographers, designers, videographers and printers.
· Source and develop stories, case studies and impact content that showcase the Society's activities and achievements.
· Create literature, tickets, event materials, signage, programmes and promotional items for Society events.



Event Marketing
· Support marketing campaigns for:
· Lincolnshire Show
· Countryside Lincs
· Lincolnshire Food & Gift
· Lincolnshire Farming Conference
· Women in Agriculture
· Business Showcase
· Business Awards
· Horse Trials
· Membership Events
· Commercial Venue Hire
· Conferences and Exhibitions
· Charity and Education Programmes

· Work collaboratively with Commercial, Charity, Finance and Operations teams to maximise attendance, engagement and revenue.
· Develop targeted campaigns for exhibitors, sponsors, visitors, members, partners and stakeholders.
· Support event launches, ticket sales campaigns and visitor acquisition activities.
Membership Administration and Engagement
· Support the day-to-day administration of the Society's membership scheme.
· Maintain membership databases, records and renewals.
· Support the annual membership renewal campaigns and communications.
· Support initiatives to improve member acquisition, retention and engagement.
· Assist in the development and promotion of membership benefits and packages.
· Ensure membership information across websites, systems and printed materials remains accurate and up to date.
· Support membership consultation exercises and member feedback initiatives.
· Support the delivery of membership engagement events and annual member and steward appreciation initiatives.
· Work closely with the Competitions and Membership Engagement Lead to ensure a joined-up membership experience.
Partnership Marketing Support
· Provide marketing support and advice to partner organisations and affiliated groups associated with the Society.
· Support marketing campaigns and communications activity for organisations such as the Lincolnshire Rural and Agricultural Chaplaincy (LRAC).
· Identify opportunities for collaborative campaigns, shared audiences and joint promotional activities.
· Produce marketing materials, social media content, email campaigns and promotional activity for approved partner projects.
· Ensure partnership marketing activity aligns with the Society's wider communications objectives where appropriate.



Information and Communications
· Act as a brand guardian for both the Lincolnshire Agricultural Society and Lincolnshire Showground.
· Build productive relationships with colleagues, members, exhibitors, sponsors, partners and stakeholders.
· Work with PR agencies, media contacts and suppliers to maximise positive coverage and engagement.
· Source and develop internal news stories and content opportunities throughout the year.
· Attend relevant networking events, meetings and industry activities.
· Promote a collaborative and consistent communications approach across the organisation.
Health and Safety
· Comply with all requirements detailed within the Lincolnshire Agricultural Society Health and Safety Policy.
· Ensure marketing activities and events are delivered in accordance with relevant policies and procedures.
· Support safe working practices across all event and promotional activities.
· Report health and safety concerns promptly.
Knowledge, Skills and Experience
Essential
· Experience working within a marketing role.
· Strong digital marketing expertise across websites, social media, email marketing, SEO and paid advertising.
· Experience delivering successful multi-channel marketing campaigns.
· Experience managing websites and content management systems.
· Excellent copywriting, content creation and communication skills.
· Strong understanding of marketing analytics and campaign reporting.
· Excellent organisational and project management skills.
· Strong attention to detail.
· Experience managing multiple projects and deadlines.
· Strong IT skills including Microsoft Office and digital marketing platforms.
· Ability to build positive relationships with internal and external stakeholders.
· Experience managing or mentoring team members.
· Full UK driving licence.
· Adobe/design qualifications.





Desirable
· Experience working within events, charity, visitor attraction, membership or agricultural sectors.
· Experience managing membership schemes or customer loyalty programmes.
· Knowledge of customer relationship management (CRM) and membership management systems.
· Experience managing external agencies and suppliers.
· Basic design skills and familiarity with creative software.
· Photography or videography experience.
· Knowledge of the agricultural sector and rural audiences.
Working Environment
· The role is primarily office-based with regular attendance at events and activities throughout the year.
· The role combines strategic planning, creative development and operational delivery.
· Occasional evening and weekend working will be required to support events, campaigns and membership activities.
· The role requires close collaboration with teams across the organisation and external stakeholders.
Key Relationships
[image: ]

Internal
· Head of Communications and Membership
· Competitions and Membership Engagement Lead
· Commercial Team
· Charity Team
· Operations Team
· Finance Team
· Hospitality Team
· Senior Management Team
External
· Members
· Sponsors
· Exhibitors
· Event Organisers
· Design Agencies
· PR Agencies
· Photographers and Videographers
· Media Partners
· Lincolnshire Rural and Agricultural Centre (LRAC)
· 
· Suppliers and Contractors




Other Duties
The duties and responsibilities outlined in this job description are not exhaustive. The postholder may be required to undertake other duties commensurate with the level and nature of the role to meet the operational needs of the Lincolnshire Agricultural Society.
This role is ideally suited to a highly capable marketing professional with strong technical marketing expertise and a passion for brand development, audience engagement and communications. Whilst membership administration forms an important element of the role, the primary focus is leading and delivering outstanding marketing activity that strengthens the reputation, reach and impact of the Lincolnshire Agricultural Society and Lincolnshire Showground.
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